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F r o m  t h e  e d i t o r

On The Cover:
A vertical green wall graces the entryway of a San Antonio home 
built by Omni Custom Homes and designed by Lori Caldwell as a 
striking and living work of art. Photo by Matthew Neimann. Page 30.

t’s 5:00am and I’m sitting at the kitchen table of a beach house rental. Through-
out the house, seven teenage boys, two middle school girls and two girlfriends 
are scattered, sleeping haphazardly wherever we could stash them (moms got 
beds). For me, it’s an earlier start to summer than usual and I couldn’t be hap-
pier. In true form, I over planned everything — from places to visit to themed 
beach happy hours. Inspired by a Food and Wine from last summer — that is 

tattered and earmarked from rereading — we have had Italian aperitivo, Southern delicacies 
from Lulu Buffett’s Crazy Sista Cooking, plus a French apéro and Spanish merienda to round 
it all out. Even our foodie kids anticipated each day’s picnic spread. It’s setting the tone for 
what I hope to be a relaxed yet over-planned summer back home.

In planning this issue, I wanted nothing more than beautiful, positive and fun ways to con-
nect with nature and summer vibes. Surely many outdoor projects were accomplished, and 
some of you are harvesting from gardens that were planted and enjoying the rewards of your 
spring labor in freshened outdoor living spaces. As I sit here now, I hope the Swiss chard and 
bok choy that my youngest planted survive and the deer are kind to my newly dug flower beds.

While not a new trend, the popularity of living walls is growing thanks to a few innovators 
who have perfected the process for large commercial installations and small home applica-
tions as well. Variance Design in Johnson City and Articulture Designs in Austin have both 
developed advance support systems for maintaining these lush vertical gardens to thrive 
with very little effort. In San Antonio, designer Lori Caldwell and homeowner/builder John 
Palosi of Omni Custom Homes created a living wall in the entry in his personal home. The 
nature-inspired palette continues throughout the home in furnishings and finishes con-
structed from indigenous Hill Country materials.

For designer Laura Britt, it was important for her and her family to rebuild their home by 
referencing LEED and WELL Building Standards in addition to universal design principles. 
This approach continued in her new office building, designed by architect Mark Odom.

In other articles, cacti and succulents nearly replace turf creating artful and sustainable 
greenscapes, and botanical cocktails flavored with herbs and flowers are lovely sippers for 
your own aperitivo. 

So, as we spring into summer, the only real connection to the other nine months of my year 
is an alarm that reminds me to pick up my son from school. I keep it on as a reminder to stay 
on track until quitting time. I hope everyone has a relaxed and over-planned summer, too.

In closing, I want to thank our advertisers for their constant support but especially during 
this time of uncertainty. 

Wishing you all the best,

Trisha Doucette

Green. Peace.

I
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In Johnson City, Variance Design is the creation of Zac Zamo-
ra, a native Texan with a Zoology degree from The University 
of Texas at Austin. For the past 15 years, he has spearheaded 
the design and fabrication of permanent exhibits for zoos, mu-
seums and science centers across the country, highlighting his 
ever-evolving experimentation with living systems and how 
they can incorporate more biophilia in our everyday lives. The 
company specializes in design, construction and installation of 

VARIANCE DESIGN

design | living walls
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terrariums, vivariums and living walls, ranging from 3’ x 3’ resi-
dential applications to habitats for public zoos, aquariums and 
corporate settings measuring over 1,000 square feet.

While the latter require advance support systems and ex-
tensive care by dedicated staff, their residential works are 
designed with basic maintenance in mind. Cavan Carruth, a 
Variance Design project manager, says that all depends on the 
complexity of the living system. “For our 3’ x 3’ living walls, it 
is as simple as attaching a cleat to a wall for mounting, access 
to a standard wall outlet for power and quality water supplied 
from anywhere, preferably reverse osmosis, to manually refill 
the basins,” he says.  

These small wall units are fabricated from quality materi-
als and come in attractive frames to fit various architectural 
styles. They don’t require special installation such as plumb-

These days, most people are familiar with living walls, 

also known as vertical gardens. In Central Texas, some 

of the country’s most coveted designers are taking 

this botanical art form to the next level. 

By Claudia Alarcón
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ing and can be added to almost any surface. Each system in-
cludes a recirculating micro-pump and grow LEDs, but they 
are quiet and reliable. 

“Our 3’ x 3’, self-contained units need water refills, typically 
about as often as you would water a potted house plant, de-
pending on the humidity, evaporation and placement,” says 
Carruth. “Our indoor walls grow under full-spectrum LED 
lighting controlled by timers and dimmers. Our more complex 
systems are watered and fertilized automatically and can be 
controlled remotely through our monitoring system.”

Using artificial light means they can be placed anywhere, 
opening more options for including biophilia throughout your 
indoor environment. “We have done large outdoor walls that 
do not need artificial light, but climate and placement are criti-
cal for success,” says Carruth.

Most plants used in living walls are epiphytic species that do 
not need soil to grow, known colloquially as air plants. Variance 
generally uses different aroids, ferns and occasionally certain 
orchids. The plants are usually healthier and easier to maintain 
because the habitat is closer to how they live in nature. Like 

most house plants, they may need monthly maintenance for 
trimming and replacing nutrient supplies when needed.

“Our more advanced living systems are usually maintained 
by professional servicing companies, and our monitoring sys-
tem allows us to constantly know the health of the living walls 
and we can communicate with the service provider if there is 
a concern,” says Carruth.   

In Austin, Monique Capanelli has been making custom liv-
ing walls for commercial and residential applications since 
founding her company, Articulture Designs, in 2009. Some of 
her large-scale work can be seen at Shuck Shack and Whole 
Foods Market, among others. Her designs range from powder-
coated steel structures to classic vintage frames filled with 
low-maintenance plants — succulents, bromeliads, tillandsias 
— and enhanced by driftwood, seashells, seed pods and other 
organic elements to create fantastic landscapes. 

When designing custom residential pieces, Capanelli en-

courages her clients to think about maintenance needs and 
placement. “We work together with designers and architects 
to locate the best placement for a living wall based on three 
initial criteria: natural lighting conditions, the logistics of 
maintenance on the wall after installation, and the way people 
move in the space,” she says.

Living walls for interior spaces need an ample amount of 
bright indirect or even direct natural sunlight, and walls that 
face south or southwest yield the best results. There are many 
plants that can do well vertically, especially the bromeliad 
family which includes air plants and cryptanthus, as well as 
orchids, pothos, grasses, and even succulents.

Maintenance and watering are determined by each client’s 
needs and the types of plants used. “Most of my residential 
walls are best watered manually,” says Capanelli. An outdoor 
covered patio is an ideal location for plants that need more 
regular watering, such as ferns. For walls that include moss 
or tillandsia, the occasional misting with a sprayer is enough.

A few years back, Capanelli expanded her portfolio by 
launching a line of Living Furniture™. She designs every piece, 

from coffee tables to patio furniture to working desks. Cus-
tom built by professionals, these pieces come in wood, steel 
and acrylic, and incorporate low maintenance plants. Care for 
these stunning pieces is the same as that for a plant potted in 
a container with no drainage. Capanelli recommends a light 
watering schedule to prevent waterlogging. “People tend to 
over water,” she says. “When it comes to these pieces, less is 
definitely more.”

Thanks to their ease of care and maintenance, and their calm-
ing, purifying and aesthetically pleasing qualities, these show-
stoppers are suitable for any home or office environment. u

VARIANCE DESIGN
info@variancedesign.com  |  www.variancedesign.com

ARTICULTURE DESIGNS
512-762-5228  |  www.articulturedesigns.com

VARIANCE DESIGN ARTICULTURE DESIGNS
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landscape | succulents and cacti

While the advantages of xeriscaping are many — 

water conservation and low maintenance, for instance — 

some homeowners still prefer the look of a traditional lawn. 

Many people think of xeriscaping as a few wispy desert 

plants in a field of rocks. But just one look at the work of 

LUSH GreenScape Design, and they may change their mind.

          THE  
LANDSCAPE
   ARTIST 
“I would argue that the exact opposite is true: a lawn is nice, 

but our landscapes are engaging on a deeper level; they really 
draw you in,” says Ryan S. McWhirter, owner of the company 
that specializes in landscaping with cacti and succulents. “We 
play with color and texture in a way that cannot be done with 
grass without sacrificing warmth and beauty.”  

Although LUSH has nothing against grass, they just prefer 
to use it strategically as an accent, rather than as the feature. 
There are many ornamental grasses that are not typically 

used in lawns which they use to complement more architec-
tural plants, adding a softness to the overall look and feel of 
their installations. 

McWhirter likes to discuss their emphasis on function, 
even before form, with potential clients. “Our designs are 
nice to look at from the street, but they are primarily func-
tional, outdoor living spaces,” he says. “They’re an exten-
sion of the home, and when you look at it that way, our 
work is an incredible value.” Once he gets these important 

By Claudia Alarcón   Photography by Matthew Niemann
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points across, the water conservation and low maintenance 
aspects are a given. 

“People think of conservation on a personal scale, but bil-
lions — with a ‘b’ — of gallons of water are used on America’s 
lawns every day. That’s enormous,” says McWhirter. “Gas 
powered lawn mowers contribute significantly to air pollu-
tion, not to mention the millions of gallons of gasoline we 
spill annually that makes it into our waterways. Once you 
see conservation on a national scale, you have to question 
these conventional lawns and landscapes and take a more 
sustainable approach.”

Transforming a conventional lawn into a landscape that 
showcases succulents and cacti takes time and planning. The 
first part of the process is the design development phase, and 
the more elements taken into consideration, the more suc-
cessful the installation. Topography, the structures within the 
landscape, existing plants — all this figures into the design. 
McWhirter also considers immediate neighbors and even the 
trend of the neighborhood. “Our work is modern, contempo-
rary and it stands out, but it must fit in, too, for it to work,” he 
says. “So, we look at what’s going on as far as the properties 
around our projects. I think our designs are timeless, but we 
think about how they will fit with the general aesthetic for the 
foreseeable future. We approach it as holistically as possible.”

Planters and beds and architectural elements are obvi-
ously important, but plants must also be considered as they 
grow over time. “A five-gallon agave might be a thirty-gallon 
agave in a few years, and the space must be right visually 

when we finish and when we look at it again in a decade,” 
says McWhirter. 

LUSH has put together a solid team of artisans in steel, stone 
and concrete, with a full understanding of the company’s qual-
ity standards and a grasp of the overall goals for each project. 
“Our team brings years of knowledge — it’s a collaborative ef-
fort that goes into the foundations of every installation,” says 
McWhirter. When ready to proceed with the transformation, 
they create a layout for all the concrete that will be poured in 
place — foundations for retainer walls, curbs and planters, as 
well as the formed steel. 

First, the old lawn must be removed to make way for tons 
of heavy materials such as soil, stone, rock and steel — even 
the plants can be heavy. New beds settle over time, so it’s im-
portant that as they do, everything stays in place. “Poured con-
crete sounds so stark, but it’s a fantastic design element,” says 
McWhirter. Some grass is tenacious, and it will return given 
the opportunity, so they suppress it mechanically and apply 
a weed barrier. “Some weeding is inevitable, but even that is 
really minimized.”  

With few exceptions, plants do not require irrigation, but 
water — everything from overland movement during flood-
ing, to drainage, to water retention during drought, must be 
considered from the initial design consultation. McWhirter 
points out that while some watering is initially required to 
get the plants established and acclimated, it becomes spo-
radic since they are selected for their cold-hardiness and re-
sistance to drought. 
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Cacti and succulents offer unique visual 
interest, with their naturally artistic and 
sculptural shapes. When selecting, Mc-
Whirter considers expected height of the 
mature plants, leaf and bloom colors, sea-
sonal attributes and duration. “Our land-
scapes look great year-round,” he says. 
“Most of our plants are evergreen, and 
we try to stagger the blooming seasons so 
that there is usually something in flower.”

Specimen architectural plants create 
balance and serve as anchors and focal 
points. Some of McWhirter’s personal 
favorites include Argentine Saguaro, 
Queen Victoria Agave, Yucca decipiens, 
Golden Barrel Cactus and Agave neomexi-
cana. “We look at the shape and texture 
of the mature plants and consider that 
against both the preexisting spaces and 
the ones we create,” he adds. “What we 
plant and where is critical to the compo-
sition of the landscape from an artistic or 
aesthetic perspective.”

Another advantage of these low main-
tenance landscapes is their staying pow-
er. “We take considerable pains to ensure 
the longevity of our work,” says Mc-
Whirter. “It looks great when we finish 
the project, and we expect it to look even 
better as it matures. Stone, concrete and 
steel weather beautifully, and over time 
it all seems to naturalize, to cohere into a 
kind of visual unity.”

While McWhirter thinks that LUSH 
has a signature look, they are conscious 
to avoid duplication as every design-build 
is tailored to the specific space. “It’s accu-
rate to say that our approach is like that of 
a painter or a sculptor,” he says. “We use 
colors and textures and shapes as well as 
composition, and negative space plays an 
important role in our work, just as it does 
in other art forms.” 

Xeriscaping offers a much broader pal-
ette for artistic expression. Compare that 
to swaths of brown, dormant grass, trou-
blesome bare patches and all the attention 
that a nice lawn requires, and you’ll see 
it’s like night and day. u 

LUSH GREENSCAPE DESIGN
210-823-7365  |  www.lushgreenscape.com
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market | fragrance

Inspired by botanicals, two local perfumers create custom 
scents for clients, both commercial and individual.

ROUX ST. JAMES, AUSTIN
Krista Lacey, Owner/Perfumer
www.rouxstjames.com

Favorite Botanical: Patchouli. Most 
people either love it or hate it. But, if you 
have ever smelled a patchouli that has been 
aged for 20-30 years, it would change any-
one’s mind. It is rich, woody, earthy, clean 
and just an amazing scent.

Former interior designer Krista Lacey 
fulfilled a vision to revive the intimate 
boutique experience through her inviting 
shop, Roux St. James. “As for my prod-
ucts and services, I am always focused on 
quality and complexity that is palatable 
to the modern consumer, merging aro-
matherapy and high perfumery through 
intention-based botanical compounds.”  

Natural scents can be found in 
Lacey’s home fragrance products of 
hand-dipped incense made with pure 
essential oils and botanical materials, 
diffuser blends and room and linen 
sprays. Botanicals are all plant-based 
or pure plant essences. These include 
materials like essential oils, absolutes, 
concretes, tinctures (plant materials 
soaked in high-grade organic alcohol to 
collect the scent of the plant) and en-
fleurage (another ancient technique to 

Signature Scents for  
HOME AND BODY

By Cheryl Van Tuyl Jividen

extract the scent — typically for deli-
cate flowers — that is incredibly labor 
intensive). Lacey does much in-house 
with locally foraged native plants. “My 
customers like the smells of wood, 
grass and beach as well as a big swing 
toward citrus,” she says. Customer fa-
vorites include: 1920 - a sweet mix of 
Indian bunchgrass, vetiver, tuberose, 
oakmoss and citrusy bergamot; Ozone 
- a green airy scent with lavender, ju-
niper and fruity yuzu; Wood Accord 
- a creation of sandalwood, cypress, 
rosewood and cedar; Hedonist - a lusty 
blend of ripe fruit, saffron, rose and 
deep woods scents. One staple product 
for home and body came from a cus-
tom scent created for Hotel St. Cecilia. 
“It was inspired by the white roses 
growing outside the hotel. I had people 
asking to buy it, so it was reintroduced 
to my line this fall.” 

Lacey enjoys the customization pro-
cess and hosts workshops on perfume 
creation. “I work closely with each cus-
tomer to figure out what really triggers 
an emotional response for them. Per-
fume is a transformative material that 
gives us the ability to change our thought 
process from the moment we smell it.”    

SURROUNDINGS 
FRAGRANCE, SAN ANTONIO
Suzanne Marie Baur, Owner/Perfumer
www.surroundingsfragrance.com

Favorite Botanical:  Woods. I love the 
diversity of foliage, forests and nature ev-
erywhere. By adding an element of water, 
fire or even breaking off a branch, it emits 
a different scent. Favorite woods in my cre-

ations are the Palo Santo, fir, sage, cedar, 
teak and rosewood.

Suzanne Marie Baur is the perfumer 
behind Surroundings Fragrances, a San 
Antonio boutique company specializing in 
the creation of fragrances for luxury ho-
tels, scent reconstruction and individual 
signature perfumes. “I create fragrances 
that embody style, personality and iden-
tity, and that can be manufactured into 
liquid fragrance, candles, diffusers and 
luxury body amenities,” says Baur.

Baur’s work begins with an initial con-
sultation to determine the type of scent 
family desired (citrus, earthy, oceanic, 
airy, warm, herbal, gourmand, floral, 
clean, etc.). “I discuss if the aesthetics 
and desired energy are part of the em-
bodiment of the fragrance, i.e. . . .wood, 
stucco, concrete, tile, stainless steel, 
glass, leather, relaxing, urban, old world, 
spiritual, bucolic, night club. What type 
of music and what kind of lighting is 
installed?” She also considers the prop-
erty’s location. “Is it close to the ocean, 
the desert, the country, downtown, a golf 
course, a river, mountains, an industrial 
area or a park? I review the native vegeta-
tion be it oak trees, pines, cacti, palms, 
flowers, grasses, vines, etc.”

Baur created Pietra Bella, a diffuser 
line with stones and crystals and the fra-
grances associated with them. Her Antica 
Collection just launched nine fragrances 
in candles, perfume oil and liquid spray. A 
brand lifestyle scent for Edel Golf contains 
botanicals and aquatic notes. Other Texas 
clients include candles and fragrance for 
Dos Carolinas and fragrance for Horse-
shoe Bay Luxury Resort. u
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RDR Remodeling and Construction has been family owned and operated for the last 20 years. 

RDR designers are NKBA Certified and always provide FREE estimates for whole-home remodels, 

kitchens and baths, and in-stock cabinets.  We are members of the Georgetown Chamber and NKBA.

601 Quail Valley Drive  |  Georgetown, TX 78626  |  512.843.7719  |  rdrremodeling.com

REMODEL DONE RIGHT



Working out of her lakeside studio in San Antonio, 
Trenchard designs and produces papel picado for weddings, 
festivals, parties, special events, corporate functions, and for 
her own artist exhibitions, including lecture-demonstrations. 

A Pratt Institute background and master’s degree in print-
making and painting has served Trenchard well. In addition 
to lithography and etching, printmaking involves engraving, 
at which she excelled. Years of using tiny jeweler’s tools pre-
pared her for a life of chisels, hammers and mallets needed for 
papel picado, along with the type of zen necessary for the me-
ticulous work of paper punching. Incredibly, Trenchard does 
everything by hand, saying “for me it’s a kind of therapy. I get 
into my groove, listen to my music and just work away.” 

Trenchard’s vivacious, colorful website (cut-it-out.org) is 
chock full of information, photographs, articles and an online 
store with note cards, invitations, placemats, shelf liners, lu-
minarias, DIY kits and the ubiquitous papel picado strand of 

Kathleen Trenchard remembers a fateful moment in the 

late 1980s when she saw thin, colorful papers in a 

downtown San Antonio art gallery, just…hanging. “I was 

amazed that anybody would spend so much time and talent 

cutting out tissue paper. It seemed so ephemeral.” It put her 

on a path that led her to spend decades of time and 

talent on, yes, cutting out tissue paper. Today, Trenchard is a 

respected leader in the painstaking and precise art of papel 

picado — Spanish for paper that is punched or perforated. 

P A P E R

fab finds | papel picado

San Antonio artist 
pulls no punches in her signature style. 

flags (banderillas) that most San Antonians recognize from ev-
ery festival ever held. She will also design custom invitations 
and decorations for everything from birthday parties to show-
ers. Not surprisingly, she says, “Day of the Dead weddings are 
very big right now.” And through the years, she has received 
commissions for public and private art in San Antonio and 
elsewhere, including installations at hotels, parks, shopping 
malls and more.

Looking ahead, Trenchard describes a full slate. Works in 
progress include a new series of “a type of Chinese labyrinths, 
six feet by three feet, paper scrolls cut out in a maze, with a 
cartouche which includes a cut-out portrait.” She has already 
completed French composer Erik Satie, Swedish environmen-
tal activist Greta Thunberg, and American abolitionist and po-
litical activist Harriet Tubman, with more to come. She’s also 
in discussions with the San Antonio International Airport for 
a large installation (her third) for both terminals. 

Trenchard’s first book, entitled “Mexican Papercutting,” (“be-
cause nobody knew what papel picado was,” she says) is avail-
able on Amazon (Sterling Company Publishing, Inc., 1999, pa-
perback). Her second book, by Trinity Press, is forthcoming. u 

KATHLEEN TRENCHARD  |  Cut-it-Out
210-225-6608  |  www.cut-it-out.org

C U T S
By Julie Catalano   

Photography courtesy of Kathleen Trenchard
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The world of home automation is fast 
paced, and one longtime San Antonio 
institution is determined to keep up. 

SMART 
HOME 
SOLUTIONS

Buyer and marketing director Neil Viers of Bjorn’s Audio 
Video has seen the landscape of home automation change over 
time. “We’ve had some forms of automation for as long as I’ve 
been here,” says the 20-year veteran of the state-of-the-art au-
dio video business founded by Bjorn Dybdahl in 1975. 

“One of the biggest changes has been 
that ‘smart home’ is a term that more 
people know about. Because of Amazon 
Alexa and Google Hub, these are kind of 
DIY starting points to a smart home.” 

Starting points, to be sure, but nowhere 
near ending, as consumer appetites for 
smart technology have exceeded expecta-
tions, with some home automation indus-
try forecasts projecting growth of more than $151 billion by 
2024, up from about $76 billion in 2018. 

What has made this such a good time for smart home device 
development, says Viers, is the proliferation of people on their 
smartphones and tablets, making once-intimidating technology 
much friendlier. “They are used to using an app and are com-
fortable with their iPhones and iPads.” Finding new and excit-
ing ways to exercise that familiarity and use the technology has 
naturally led to burgeoning interest in the latest and greatest.

For those do-it-yourselfers who have ended up with individ-
ual components such as Alexa or Google Nest, Viers says that 

although they can and will work with those, “we also have the 
ability to bring them all under one umbrella, so that you’re not 
searching for which app do I use to control this? Or how do I 
make this particular thing work? Our goal in smart tech in gen-
eral is to make it intuitive to ease the fear of bringing these extra 
technologies into the home, and to emphasize ease of use.” 

First things first. “For most people thinking about a smart 
home,” says Viers, “they have a robust internet connection, 
whether it’s wired or wireless. It’s a well thought out network 
designed for internet usage.” 

Ideally, the specialists at Bjorn’s work 
with homeowners from the ground up, 
helping to design a smart tech system 
as the home is being designed and built. 
But, adds Viers, “that’s not the majority 
of what we do. We work mostly with ex-
isting construction.” Good news for those 
with older homes who might mistakenly 
think they’ll be left behind or their home 

can’t handle smart tech. That’s where custom evaluation and 
installation comes in. 

Bjorn’s engages in extensive and individualized consulta-
tion with interested customers looking for an integrated smart 
home, which means different things to different people. “For 
some,” he says, “smart home is a generic term. Some may just 
want a camera at the front door and be able to use Netflix.” For 
others, however, it’s merging everything from locks to smart 
thermostats to entertainment centers to yard irrigation in an 
interface where you can either give voice commands or hit 
a single button from a handheld remote control, or activate 

By Julie Catalano

technology | home automation

Within the store we built an actual 
home that showcases the kitchen, 
living room, conference room and 

media room. We show smart 
technologies in all those spaces so 

people can see how those technologies 
work in real time. – Neil Viers

24  HOME DESIGN & DECOR AUSTIN-SAN ANTONIO   |   SPRING / SUMMER 2020



from tablets, phones and wall controllers. 
Viers describes a lovely smart home 

scenario in which an arriving homeown-
er remotely opens the garage door, trig-
gering the pathway lighting to the house 
along with internal lighting (“so they’re 
not walking into a dark house”), just in 
time to see a fire bloom in the fireplace 
and hear favorite music or see a favorite 
movie or television show starting on a 
big screen. 

With summer in full swing, this would be a busy time at 
Bjorn’s under normal circumstances. The recent shutdown and 
quarantine due to COVID-19 just sped up the season a bit. “We 
have done more outdoor spaces recently,” says Viers. “People 
are home, looking around and seeing projects they want to tack-
le — projects that had been put on hold got bumped up because 
people weren’t going out, traveling or entertaining. Now they 
were at home and wanted to enjoy the space they were in.” 

Outdoor options include bigger televisions with increased 
brightness or weather/bug/humidity-proof screens; or state-
of-the-art audio with weatherproof speakers cleverly tucked 
away in existing landscaping (no more blaring music from in-
doors to accompany barbecuing, pool lounging or gardening). 
And yes, all connected by smart tech. 

Although Bjorn’s does not sell appliances, Viers explains 
how smart technologies are becoming more common in things 
like washer/dryers, refrigerators (“where you’ll get reminders 
that you’re out of milk or other staples”) and dishwashers that 
can send text alerts regarding the various cycles, then alert 
you when the dishes are done. Setting temperatures for con-
vection ovens and barbecues (even down to the temperature of 
the grill) can all be controlled.

Audio/video brands at Bjorn’s include Sony, Samsung, LG, 
Lutron® for shades and lighting, Screen Innovations®, Sonos, 
Denon®, McIntosh®, HEOS® and more. As for the automation 

itself, says Viers, “We offer automation 
from Control 4, which is the backbone to 
your smart home and all of the interfac-
es through partner companies that they 
work with. From your door stations to 
your security, lighting and shade control, 
and home entertainment, it’s the control 
umbrella for all of it and that umbrella 
gets bigger as new companies and tech-
nologies emerge.”

How does Bjorn’s show all the ways 
smart technology makes life easier? At their 16,000-square-
foot showroom at Hwy 281 and Bitters Road in San Antonio, 
says Viers. “Within the store we built an actual home that 
showcases the kitchen, living room, conference room and me-
dia room. We show smart technologies in all those spaces so 
people can see how those technologies work in real time.” And 
so people can envision those same technologies in their own 
homes too? “Of course!” 

From sales to installation to troubleshooting to tech sup-
port, Viers stresses the relationships with customers that 
Bjorn’s values above all. “From the person who helped with 
the sale to installation and beyond, we are all there to support 
the products that we sell.” 

A note about COVID-19: As a recognized essential business 
due to work-in-home security, Bjorn’s continued sales and in-
stallations by appointment through the quarantine. The retail 
store was closed temporarily but the website was available 
24/7. Their service and support department is operating at 100 
percent while adhering to CDC guidelines as well as personal 
safety of their employees and clients. The store is now open, 
but to schedule private remote appointments, call or text 
Bjorn’s at 210-828-3237. u 

BJORN’S, SAN ANTONIO 
210-828-3237  |  www.bjorns.com

We offer automation from Control 4, 
which is the backbone to your smart 

home and all of the interfaces through 
partner companies that they work 

with. From your door stations to your 
security, lighting and shade control, 

and home entertainment, it’s the control 
umbrella for all of it and that umbrella 

gets bigger as new companies and 
technologies emerge. – Neil Viers

Featured Advertiser Editorial
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food & bev | botanical cocktails

With the rise of classic and craft cocktails, unusual liqueurs and spirits flavored with herbs and flowers are finding 

their way into bars and liquor store shelves. These unique products, many of them produced in Texas, add 

sweetness and botanical nuances to any cocktail, and are also lovely sippers as an aperitif or after-dinner drink.

SPIRITED BOTANICALS 

VIOLET CROWN SPIRITS 
www.derelictairship.com
Photography courtesy of Violet Crown Spirits

This Austin-based company started by making the first 
homegrown absinthe in Texas, Emerald Absinthe. They want-
ed to make other products but were not sure which direction to 
take. Their Texas distributor had a discontinued product from 
a company in another state, and he was lamenting about his 
unhappy customers. The small numbers that weren’t enough 
for others to keep making the product were plenty enough for 
their fledgling outfit, so they set out to make a jasmine tea 
liqueur that could be used similarly. 

“We got a bottle of the discontinued stuff from one of the 
few places that still had a bottle, and started tasting and brain-
storming,” says co-founder Jessica Leigh Graves. After an in-
tensive trial and error process, they came up with an excellent 
Jasmine Liqueur that screams Texas spring. It adds a welcome 
floral nose and a pleasant sweetness to cocktails, and is lovely 
on its own — it’s not cloying and has a slightly bitter finish for 
a well-balanced sipper. 

“We had to go through about 20 different teas to find the right 
balance,” says Graves. “Eventually we settled on a formula, and 
we are pleased with how it turned out. It’s not an exact replica 
of the thing we originally set out to replace, but we think it’s a 
good product that plays well with many others, like whiskey, 

gin, pisco, dry vermouth and more. You 
can add it to lemonade or some spar-
kling water with a squeeze of lemon for a 
Jazzy Arnold Palmer, something simple 
and low in alcohol.” 

Jasmine flowers give off that distinct 
smell, but it’s quite volatile — pungent 
on the vine, but quickly lost once the 
flower is plucked. “With the liqueur, 
it’s also a soft and gentle flavor that can 
get drowned out easily by too much cit-
rus,” says Graves. “Surprisingly, how-
ever, if you use a full ounce instead of 
half or three-quarters in a cocktail, it 

will stand up well with strong spirits like Scotch and mez-
cal. It lets the stronger spirit shine while adding its floral 
and tannic notes. It makes an easy pairing with any whiskey 
in equal parts over ice with a splash of soda, even peated 
Scotches and bonded bourbons.” 

Once on the floral train, they decided to keep rolling with an 
Elderflower Liqueur which they color with elderberry juice. 
“It’s got such juicy and fruity flavors, even though that comes 
from flower essence and not the colorful but hardly flavor-
ful berries,” says Graves. “We wanted to make it look like it 
tastes, and in a market that already has elderflower liqueurs 
everywhere, it was a way we knew we could stand out.” 

It wasn’t long before a collaboration came along in the form 
of Midnight Marigold, inspired by the marigolds that Austin 
bar Midnight Cowboy uses as cocktail garnishes. It has a dis-
tinct floral character and a bitter finish accentuated by the fla-
vor of marigold, and it makes for a tasty digestive. Graves says 
it is perfect in cocktails, especially suitable for Day of the Dead 
celebrations since marigolds are indispensable during the em-
blematic Mexican holiday.

For their newest release, Sourced Signature Bitter Cordial, 
they are veering away from a floral liqueur for the first time. 
It’s an amaro, made from traditional Italian herbs with a Texas 
twist — fresh basil and mint flavors and including a hearty bite 
of chile ancho for a pleasant afterburn.

By Claudia Alarcón

26  HOME DESIGN & DECOR AUSTIN-SAN ANTONIO   |   SPRING / SUMMER 2020



MARIGOLD MAGUEY 
NEGRONI

Compliments of Violet Crown Spirits.
1 oz Midnight Marigold
1 oz Bianco Vermouth

1 oz Mezcal
Stir with ice until chilled and strain into 

a rocks glass with big ice cube.

HONEYSUCKLE LEMONADE
Compliments of 

Martine Honeysuckle Liqueur.
1 oz Martine Honeysuckle Liqueur
1 oz Paula’s Texan Lemon Liqueur

2 oz Topo Chico
Squeeze of Lemon

Mix and serve over ice with a lemon 
wheel garnish.

MARTINE HONEYSUCKLE 
LIQUEUR
www.martinehoneysuckle.com
Photography courtesy of Martine Hon-
eysuckle Liqueur

This lovely liqueur was inspired by a 
mysterious young woman and a true sto-
ry of love found and lost. Developed by 
Gary Kelleher, the president of Dripping 
Springs Distillery and one of the first 
craft distillers in Central Texas, Martine 
is as sunny and delicious as an early sum-
mer day. Made by hand at the Texacello 
Distillery in Hays County, it is based on 
Kelleher’s love for the scent and flavor 
of the honeysuckle that grew around his 
family’s home in Dallas. “It makes me 
think of summertime, freedom and my 
first love,” says Kelleher. Martine is won-
derful to sip on its own, over ice or with 
soda and a squeeze of lemon, and it mix-

COMO LA FLOR
Compliments of 

Martine Honeysuckle Liqueur.
1 oz Reposado Tequila

1 oz Martine Honeysuckle Liqueur
1/2 oz Lime Juice

Simple Syrup to taste
Shake with ice and strain into a coupe.

ROSE 75
Compliments of Lee Spirits Co.

1 1/4 oz Lee Spirits 
Strawberry Ginger Gin

1/2 oz Lee Spirits Crème de Rose
3/4 oz Lemon Juice
Dry Sparkling Wine

Shake with ice, strain into a flute, top 
with bubbles.

Here are a few recipe ideas to get you going with these wonderful ingredients.

es beautifully with whatever is in your 
bar. Substitute for the orange liqueur in 
a margarita, for instance.

LEE SPIRITS CO.
www.leespirits.com
Photography courtesy of Lee Spirits Co.

Cousins Ian and Nick Lee co-found-
ed Lee Spirits Co. in Colorado Springs 
in 2013, based on their interest in the 
revival of pre-Prohibition-style spirits. 
They started by making gin but soon 
moved to forgotten liqueurs that would 
fit into classic cocktail recipes exactly 
as originally written. 

Their first product was a dry gin fla-
vored with angelica, cardamom, cori-
ander, juniper, lemon and orange peel 
and orris root, among other botani-
cals. With this as a base, they devel-
oped their flagship Strawberry Ginger 
Gin, an ideal poolside sipper, bottled 
at a strength of 45% ABV and perfect 
for cocktail crafting with its forward 
fresh strawberry notes. 

Their floral liqueurs follow Ameri-
can pre-Prohibition recipes and include 
a Crème de Rose, an antique liqueur 
made with freshly picked red and pink 
rose petals to offer floral sweetness to 
any cocktail as a replacement for sim-

ple syrup, or it can be poured over ice and 
sipped it on its own. The Crème de Vio-
lette is made with fresh violet blossoms 
that add a remarkably beautiful color 
and is indispensable in creating classic 
cocktails like the Aviation. u

SPUME PAMPLEMOUSSE
Created by Gladys Estrada, bartender 

at Range in San Antonio.
1 1/2 oz Dripping Springs Gin
3/4 oz White Grapefruit Juice

1/2 oz Violet Crown Jasmine Liqueur
1/4 oz Simple Syrup

1 Bar Spoon Campari
1 Egg White

Shake all ingredients well. Add ice and 
shake again. Strain into a flute glass and 

garnish with grapefruit peel.

AVIATION
Compliments of Lee Spirits Co.

1 1/4 oz Dry Gin
1/2 oz Lee Spirits Crème de Violette

3/4 oz Lemon Juice
1/2 oz Simple Syrup

1/4 oz Maraschino Liqueur
Shake with ice, strain into a coupe, 

garnish with lemon twist.

SPRING / SUMMER 2020   |   HOME DESIGN & DECOR AUSTIN-SAN ANTONIO   27



512.375.9064
VossInternationalWroughtIron.com 

V O S S  I N T E R N AT I O N A L 
W R O U G H T  I R O N  L L C .

Celebrating 28 Years in Business and 
100 Years of Voss Family Craftsmanship.

Chris Voss has been commissioned by four Texas Billionaires and 
multiple MVP World Champion Athletes in both the NBA and MLB. 

Fortune 500 Companies have turned to the Voss Family for
one hundred years, including the restoration of The Alamo in the 1930’s.
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By Lauren Jones   Photography by Matthew Niemann
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or John Palosi, president of Omni Custom 
Homes, his wife, Jana, and their two sons, 
Haeden, 11, and Liam, 9, their new home 
in San Antonio is a large departure from 
their previous abode: a traditional Span-
ish Mission-style home with white stucco, 

a clay-tiled roof and darkly stained wooden accents. Today, 
they live in a 3,900-square-foot, four-bedroom contemporary 
which utilizes modern design cues and warm materials syn-
onymous with the Hill Country Modern aesthetic, like honed 
limestone and Corten steel. Inside, an earthy palette, custom-
tiled kitchen backsplash and living green wall make it quite 
the showstopper thanks to designer Lori Caldwell, who has 
worked with the builder since 2009.

“We wanted something that was borderline modern, but 
still organic,” Palosi notes. 

He went with native limestone, cutting pieces and laying 
them in a pattern that carries around the house with no in-

F terruption. Corten steel, which is designed to rust, gives the 
exterior a beautiful patinated effect and lasting rich orange 
and red hues.

The home is located in the highly sought-after, family-
friendly gated community of Inverness in Central San Antonio 
and is nearby his children’s schools and many of Palosi’s own 
work sites. “When I drive through the neighborhood, every-
one waves at you even if they don’t know you,” he says. It’s 
also filled with a myriad of homes, all varying in architectural 
style, another draw for the builder who says he “strives to 
show diversity in his work and create homes that are a true 
extension of each client’s vision.”   

So, when it was time to build his own home, he was ex-
cited to bring his vision to life. He purchased an open lot at 
the end of a cul-de-sac with a 30-foot green space on one 
side and rear alleyway, making it ideal for large family gath-
erings. And as Inverness is quite the popular place to live, 
“there are no teardowns in the neighborhood,” he says. 

Builder John Palosi was looking to design a new home for his family — a contemporary oasis 

in the tree-filled San Antonio neighborhood of Inverness — so, when a lot came up for sale, 

he jumped at the opportunity to live in the architecturally diverse, family-oriented community.
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“They only sell to individuals, so there are no builder spec 
homes or model homes either.” 

While the community is all-over-the-board architectur-
ally — speaking from Modern to Transitional Farmhouse to 
French to Spanish Colonial — his Mid Century-inspired home 
with indigenous Hill Country materials seamlessly fits into 
the existing neighborhood fabric. 

Inside, Caldwell worked with the family to execute a na-
ture-inspired palette, clean finish-outs and funky furnish-
ings. One of Palosi’s favorite things in the home is the live 
green wall in the entryway. In lieu of a large art piece, it 
adds depth, visual interest and helps keep the home health-
ier. “My wife and I fell in love with the concept when we 
were visiting family in Mexico City,” he says. “Green walls 
are featured prominently in nice hotels and restaurants 
there.” Installed by Natura™, a Plant Interscapes company, 
they worked with the designer to choose specific shades of 
moss and the result is a piece that is simple, elegant and 
statement-making. Instead of using Corten steel to frame 
it, Palosi purposely went with cold-rolled steel as Corten 
tends to leave rust on clothing. With two kids and dogs, it’s 
a much more practical choice. 

Then there’s the kitchen which features Pratt + Larson tile 
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from Materials Marketing in San Antonio. “The backsplash is 
really the focal point and the biggest bang for your buck in the 
home,” Caldwell remarks. Five different tile shades were cho-
sen to add a big splash of color to the space. The palette pairs 
well against the ivory travertine flooring, white oak cabinetry, 
marble island, Mr. Brown London bar stools and Visual Com-
fort pendant light. While marble isn’t the most obvious choice 
for a kitchen as it etches, stains and is high-maintenance, 
Palosi and his family love the look of it. “It’s a living surface 

that is even more beautiful now,” he says. A Thermador® ap-
pliance package from Ferguson Bath, Kitchen & Lighting Gal-
lery rounds out the beautiful and functional kitchen.

The rest of the home was designed to bring the outside in. 
“We wanted the home to feel in one with nature,” Caldwell 
says. “We spend 90 percent of our time indoors, so why not 
bring the outdoors in and promote creativity.”

The powder bath features a stunning Kravet wallpaper, a 
textile which took Caldwell’s breath away upon first seeing it, 

while Thibaut paper can be seen in the dining 
room, alongside a Mr. Brown London creden-
za, Arteriors pendant light and Phillips Collec-
tion dining table. 

The master, which is warm and seductive, 
includes a navy-blue Vanguard® velvet head-
board and high-end Lili Alessandra bedding. 
The wallpaper, another eclectic choice, is a fun 
geometric pattern from York® Wallcoverings. 

Finished in 2018, the Palosi family have 
enjoyed spending every minute in their new 
space, especially the last two holiday seasons. 
“We relish the opportunity to have everyone 
over,” he concludes. u

OMNI CUSTOM HOMES
210-616-2472  |  www.omnicustoms.com

LORI CALDWELL DESIGNS
210-404-9922  |  www.loricaldwelldesigns.com
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DESIGNED
WELL

When Laura Britt, owner and principal of 

Britt Design Group, decided it was time to remodel the 

family’s 1951 ranch-style house, it was determined that this 

would not be feasible due to structural issues with the 

existing foundation. As the project shifted to a new 

construction, Britt sought for her personal residence to serve 

as a role model for universal design and accessibility, and to 

be an example of a home showcasing thoughtful ‘visitability.’

By Claudia Alarcón   
Photography by Twist Tours (home) 

and Matt Batista (office)

he objective was to implement environ-
mental and health and wellness aspects of 

sustainability for the family, especially since 
both Britt and her son suffer from respiratory 
problems. The resulting LEED-Platinum cer-
tified 2,750-square-foot, single-family home 

references the WELL Building Standard in its design, which 
included an additional 1,000 square feet for exterior living 
porches and carport pavilion. 

T
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The home’s energy footprint was minimized by installing 
LED lighting, efficient appliances, a rooftop solar power sys-
tem and a charging hookup for an electric car. The home was 
sited perfectly for solar panel orientation to be south facing, so 
the energy generated powers the entire home and the excess 
is fed back into the overall City of Austin energy grid. 

Britt also incorporated design solutions for aging in place, 
including an ADA ramp for access into the home, low-mainte-
nance materials, universal design features within the interior, 
and a pier and beam foundation that provides subtle shock ab-
sorption for joints. “The ramp was installed as a convenience 
for everyone, and everyone uses it,” says Britt. “When cabi-
nets and furnishings were being installed, the guys opted for 

To achieve this important certification, Britt and her team — 
with architect Tornjberg Design and Bonterra Build | Design — 
made decisions throughout the design process, from building 
orientation and siting, to energy sources, material selection 
and even furnishings. Britt applied healthy living features that 
support enhanced indoor air quality (IAQ), healthy food prep 
and filtered water. Energy efficiency and water conservation 
were also priorities for the family.

Britt’s environmental resolve began when, rather than de-
molishing the existing home and sending it to a landfill, she 
donated it to a family of 14, transporting it to Bertram — ap-
proximately 50 miles east of Austin — in three segments over 
three separate moves. 
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the ramp rather than the stairs. It also serves as a great scoot-
er ramp for kids during family gatherings and may someday 
aid people with mobility impairments.”

The home’s design minimized water use with efficient 
plumbing fixtures and a rooftop rainwater collection system 
that irrigates the certified green landscape directly at the 
roots. Flores - Shephard landscaping team designed and im-
plemented a drought tolerant, native garden with very little 
turf grass. “I had a vision of a modern audible water fountain 
at the entrance of the home to aid in the transition between 
outside noises into a more peaceful interior environment,” 
says Britt. A strong connection to the outdoors is apparent 
throughout the home.

Kitchen cabinetry was designed and specified with health 
and wellness in mind. “We extensively researched substrates 
and finishes without formaldehyde or VOCs in the adhesives 
and glues and finishes,” says Britt. “This isn’t the standard 
process of production, so each and every decision required ex-
traordinary efforts to find the healthiest solutions.” 

One of her favorite features are the kitchen countertops. “I 
had the distinct pleasure of visiting Spain to tour the Cosen-
tino® factories to see how their products are manufactured,” 
says Britt. “When I toured the Dekton® factory, I was amazed 
at how the production of the product didn’t create any toxic 

42  HOME DESIGN & DECOR AUSTIN-SAN ANTONIO   |   SPRING / SUMMER 2020



fumes and used naturally occurring earthen particles that are 
essentially pressurized and baked to create the countertop 
material. I wanted to experiment with this product, and the 
Cosentino family was more than generous in working with us 
to utilize their product throughout the home.” The material is 
extremely resistant to stains and heat and can withstand hot 
pans directly from the oven. It is durable and UV resistant, so 
Britt has even used it in outdoor applications. 

Britt was so pleased with the approach to her home that she 
implemented a similar one on the design and build of her new 
office building in conjunction with architect Mark Odom and 

builder Franklin Alan. This recently completed project exem-
plifies WELL build and design. The building houses two offices, 
with Britt Design Group occupying the bottom floor. The main 
lobby is the primary entry for interaction between offices.

The lot was an infill project and although it was zoned com-
mercial, the property was deemed unbuildable due to the com-
patibility setbacks triggered by single family residences to the 
rear. The building’s footprint was dictated by setbacks on all 
four sides. Mark Odom Studio requested a variance from the 
City of Austin to park in the compatibility setback, which they 
understood to be a hardship, so they granted the variance.
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“This office building was designed and built with the well-
being of its inhabitants in mind,” says Odom. “The structure 
is naturally lit on all sides with open floor plan focus and ac-
cess to the outside. Bringing natural light into the two-story 
building was one of the most important elements.” Views are 
framed by large windows from two opposite sides allowing oc-
cupants to keep an eye on the busy street or retreat to the 
quiet view of the backyard. The landscaped side yard connects 
people to the natural surroundings.

“Presenting areas of social interaction is key to a lot of our 
work,” says Odom. “The building was intended to have a single 
user per floor so that the occupants could experience the con-
tinuous run of windows and natural light from all angles of the 
building. The form takes cues from the residential neighborhood 
surrounding it. We wanted to be mindful of scale, vernacular 
and materiality of the neighborhood. Materials used are time-
less, sustainable and will last for hundreds of years to come.”

As was the case with her residence, Britt incorporated 
many healthy elements into the office building, such as low or 
no VOC materials and finishes, touchless faucets,  low energy 
use LED lights with good color rendering index, an outdoor 
‘conference’ meeting space, and a wellness room for taking 
a few moments to regroup or for nursing moms who need a 
quiet, secluded space. Plants were incorporated to reflect the 
firm’s biophilic approach to design, along with a rotating dis-
play of original organic art forms. “One of my favorites is the 
interactive magnetic and writable pin-up walls, which allow 
for team interaction and an ongoing display of inspirational 
projects and materials and messages,” says Britt. 

Building with LEED certification and WELL design in mind 
may not be the most economical approach, but it will pay off in 
the long run with energy and water savings, as well as health 
wise. “It’s difficult to measure exact ROI but we know that 
toxic overload in our bodies wreaks havoc and we’re doing our 
best to eliminate or limit those in our buildings,” adds Britt. 
“We also know that people who enjoy their work environment 
are happier and most productive, so we created an office that 
our team enjoys and thrives in together.” u

BRITT DESIGN GROUP
512-458-8963  |  www.brittdesigngroup.com

MARK ODOM STUDIO
512-469-5950 | 210-688-4630
www.markodomstudio.com
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LOFT 
LIVING
When David and Melissa Rubin decided they were ready for a lifestyle change, 

they swapped their sprawling home in the hills of West Austin for a sleek downtown 

high-rise with sweeping views of the Texas State Capitol and The University of Texas. 

By Mauri Elbel   
Photography by Ryann Ford





he Rubins, a family 
of five with two chil-

dren still living at home, 
turned to Sanders Archi-
tecture to design a space 
custom-tailored to their 

new urban lifestyle and tastes. “They 
were ready for a change — they wanted 
to live downtown,” Sanders says. “They 
wanted to change their aesthetic from 
their suburban Tuscan-style home to a 
more modern, contemporary downtown 
loft space.”

After the couple purchased one of the 
last remaining units in the W Residenc-
es that had not been occupied, Sanders 
worked closely with Cravotta Interiors 
and David Wilkes Builders to bring their new vision to life. 
Impeccable attention to detail and clever design solutions are 
evident throughout the revamped 3,100-square-foot, three-
bedroom loft perched on the 33rd floor of the W Austin, with 
each space thoughtfully reconfigured to suit the family’s inter-
ests and desired way of living.

T
In the dining room, for example, David Rubin’s love of 

billiards comes to life with a mahogany table designed by 
UK-based Hamilton Billiards that seamlessly converts from 
a dining table into a billiards table. “Finding a dining table 
that could convert into a billiards table with the proper 
clearances around it was our solution for a smaller space, 
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and it became a driving factor for the entire design,” Sand-
ers explains. 

As a formal dining room, Jim Zivic Design chairs surround the 
table. But when the dining table converts into a billiards table, 
the entire space transforms with it into game room, the ambi-
ance enhanced by a custom chandelier featuring pendants that 
extend down from the subtly domed polished Venetian plaster 
and white oak ceiling above. A colorful Mondrian-inspired steel 
and glass wall flanks the table — a creative design collaboration 
by Sanders and Cravotta and executed by David Wilkes. “We 
had limited access to the condo located on the 33rd floor, which 
is always the challenging part, so the glass and steel wall had to 
be hand-engineered and constructed on-site,” explains Wilkes. 
“It took many hours of welding and staining and finishing. But 
in the end, it’s just a beautiful project.”  

The bold, random geometric patterning camouflages open-
ings within the wall including a door leading to one of the chil-
dren’s bedrooms and a panel that opens up to reveal a tele-
vision and speakers. “When it is all buttoned up and closed, 
those things go away,” says Sanders. “That whole room was 
really about transformation.”

American Black Walnut floors create warmth throughout 
the urban space, defined by an underlying design that em-
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braces and celebrates the building’s existing infrastructure. 
“The W was a brand-new building so we didn’t have the luxury 
of working with old exposed materials you typically see in 
converted warehouse lofts as a starting point,” says Sanders. 
“Rather, the finishes were chosen to complement the archi-
tecture of the new building. They were intended to work well 
with the raw materials that were exposed during the demo 
phase, conveying the idea of urban loft living”

Stark contrasts between eye-catching finishes and raw ma-
terials are found throughout the loft. The open kitchen, for 
example, is defined by a glossy ceiling featuring highly lac-
quered dark blue panels that beautifully contrasts with exist-
ing materials that were exposed during the demolition pro-
cess such as plumbing pipes, now wrapped in hand-stitched 
leather. A glass backsplash featuring a colorful, patterned 
Missoni Home fabric creates a vibrant statement in the other-
wise sleek, polished kitchen.

“We thought a lot about the flow of the space and the se-
quence of arrival into the condo, which originally wasn’t con-
figured the way the Rubins wanted to live,” says Sanders. 
“Melissa enjoys cooking and she wanted to be part of the fam-
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ily while she was cooking meals and still be able to look out to 
the views.”

The team flip-flopped the kitchen and existing dining room 
in order to connect all communal spaces and shift the views 
toward the expansive wall of windows overlooking downtown. 

The home office, originally a closet/storage room, was con-
verted into a usable work area by removing walls and open-
ing it up to the corridor. European Oak lines the floors, walls 
and ceiling, and a concrete wall exposed during the demolition 
now serves as the background to custom bookshelves. “Rather 
than covering it back up, we celebrated the concrete and built 
illuminated steel and wood shelving to complement it,” says 
Sanders. “We also exposed some of the plumbing stacks, and 
again, rather than covering them up, we celebrated them and 
included them in the composition of the other materials. It re-
ally turned out to be a beautiful office.” 

 The main living area features a wood ceiling framed with a 
thin band of blackened steel that borders floor-to-ceiling steel 
framed windows leading to the balcony with skyline views. 

Playful textures are found throughout each room, including 
the contemporary but comfortable master bedroom — a calm 

and serene space featuring a wool fabric wall from Phillip Jef-
fries and silk patterned rug. 

“Exposing the natural materials of the building alludes to 
that whole idea of urban loft living,” says Sanders. “Beautiful 
new materials — the gloss ceiling and the colored glass —com-
plemented the use of steel and concrete.”

In the end, Sanders and Wilkes concur the true success of 
the 8-month-long project was a smart design solution, a seam-
less collaboration and skilled execution.

“The Rubins are very happy — they truly enjoy down-
town living and this space really worked out for them,” 
says Sanders. u 

SANDERS ARCHITECTURE
512-482-9258  |  www.sanders-architecture.com

DAVID WILKES BUILDERS
512-328-9888  |  www.davidwilkesbuilders.com

CRAVOTTA INTERIORS 
512-499-0400  |  www.cravottainteriors.com
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ENDLESS SUMMER
An Austin family looking for a Hill Country escape found a year-round 

waterfront retreat that hits all the right notes.  

By Julie Catalano   Photography by Paul Finkel
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owner, who treasures her time as a former children’s camp 
counselor, “I was in.” 

It’s certainly a picturesque locale to spend a summer — or 
anytime. Against a bucolic setting, exterior materials blend 
beauty, practicality and history — a limestone skirt in ran-
dom pattern with a slurried mortar complements rough-
sawn cedar, and board and batten siding with a specialized 
stain gives the appearance of old barnwood. Andersen™ E-
Series windows add a playful pop of color with a Fire Engine 
Red clad exterior. Overhead, the paint grip standing seam 
roof conjures the venerable German craftsmanship of anoth-
er Hill Country town. “You’ll see a lot of hand-hemmed ridge 
roofs in Fredericksburg,” says Dalgleish. “It’s what they did 
at the turn of the 20th century.” 

This roof style is used on all the structures on the 1.7-acre 
lot, including a building dubbed the Kids Kabin — a playroom-

hey wanted a family gathering place for 
their kids, grandkids and friends’ kids,” 

says David Dalgleish, president and owner of 
Dalgleish Construction Company in Austin, 
and founder/developer of Frio Cañon, a pri-
vate development near Leakey with 75 acres 

of scenic home sites and 120 acres of common property. The 
team consisted of Dalgleish, the company’s Hill Country Divi-
sion senior project manager Darin Alford, and Summit Land-
scape Group of Hondo. 

“It was a big leap for us,” says the homeowner, “but we knew 
in our hearts it was right.” What sealed the deal was Dalgleish 
describing his overarching vision for the family-friendly Frio 
Cañon community offering fishing, kayaking, nature trails, 
wildlife reserve and more. 

“When he used the words ‘summer camp,’” says the home-

T“
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style space for games, television and extra sleeping quarters 
if needed. Another separate hut-style building houses a dry 
sauna for the family and guests to enjoy. 

The 600-square-foot single-car garage with barnwood-style 
door, workshop and attached carport welcomes guests to king 
suite quarters on the second floor, with kitchenette, bath and 
reading bay. 

The one-story, 2,732-square-foot main house consists of the 
primary living, kitchen, dining area, two bedrooms, utility 
room and powder bath. On the left side of the living area, a 
connected master wing provides a peaceful, inspiring view of 
the Frio River through a horizontal expanse of windows and 
reading bay. On the right side, a grandmother’s suite is tucked 
behind a stone wall that separates the private quarters from 
the main living area, giving the charming impression of “an 
add-on to the side of an old building,” says Dalgleish. (And yes, 
there is a real grandmother.)

Striking wood flooring in the living area, bedrooms and 
hallways is antique reclaimed oak Kentucky fence from 
Quality Hardwoods in Fredericksburg, the black marks a re-
minder of controlled burns in meadows and fields. Its hard, 
unflappable surface is perfect for the family’s active indoor-
outdoor lifestyle and perpetual foot traffic. “It’s what I call 
wet dog architecture,” says Dalgleish of the durable wood 
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that holds up to just about anything, including a dripping 
pooch scrambling through. The gas fireplace surround and 
mantel are crafted in Texas limestone. 

The kitchen features countertops in a variation of Caesar-
stone® and stainless steel, with clay tile backsplash from Clay 
Imports. The island is topped with stained butcher block and 
illuminated by ELK Lighting pendants from Ferguson. The ap-
pliance package is KitchenAid®, including refrigerator, range 
and oven. Custom cabinetry is not overlay, explains Dalgleish, 
but “more of an authentic cottage style.” 

Behind the nearby informal dining table, bench and chairs 
are wood walls of vertical planking in paint grade penny gap 
poplar, repeated on the side of the island and ceiling. Beams 

of stained Douglas Fir form a tray ceiling, 
an impressive architectural feature that 
spans the living area. 

Attention to detail ruled throughout 
the project, says the homeowner, “every-
thing from coordinating colors and tex-
tures to the landscaping. They were very 
conscientious about the materials used.” 
The homeowners’ daughter worked with 
the family to choose practical indoor/
outdoor furnishings that endure while 
providing cozy comfort for relaxing or an 
impromptu singalong — a favorite activ-
ity of the musically-inclined family that 
plays piano, drums, guitar and keyboard. 

Hands down, the most popular room 
in the house is the screened porch, which 
faces the rightful star of the show — the 
Frio River. “It’s where everyone wants 
to hang out,” says Dalgleish of the porch 
space that runs parallel to the main living 
area where an outdoor living and dining 
area beckon with television and nearby 
grill. Porch flooring is Ipe, a smooth, rich-
looking South American hardwood that is 
“so dense it doesn’t float,” says Dalgleish, 
and installed with hidden fasteners for a 
seamless look that lasts for decades. 

Clear view mesh porch window 
screens were chosen specifically for 
their thinner, tighter weaves that provide 
an almost transparent view of the out-
doors with a “hidden” feature that scores 
high on practicality. “Each screen is self-
contained,” says Dalgleish. “If it gets torn 
or damaged, you remove the wood stops, 
pop out the screen, get it repaired and set 
it back in.” 

The lawn slopes gently downward to-
ward the river and the dock, where family and friends enjoy a 
spectacular stretch of the cold, clear Frio River and its majes-
tic cypress trees — often a prime spot for outdoor family con-
certs, a spontaneous neighborhood baseball game or simply 
stargazing under the endless night sky.  

From a longtime wish for a “camp house” came “so much 
more than we ever dreamed,” says the homeowner. “This 
beautiful home on this beautiful river, it’s thrilling. The bonus 
is that this community is so special. We’ve made great friend-
ships here that we will treasure forever.” u 

DALGLEISH CONSTRUCTION COMPANY
512-346-8554  |  www.dalgleish.net
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AWARD-WINNING 
INTERIOR DESIGN

custom homes • lofts
spec homes • commercial

512.443.3200 
www.bellavillads.com 

Stephanie J. Villavicencio, ASID
Texas Registered Interior Designer 
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SWEET
SPOT

By Julie Catalano   
Photography by Ryann Ford

More than 10 years ago, a cozy 1920s bungalow in 

downtown Austin enchanted the young local profes-

sional couple, and they soon nestled into a neighbor-

hood they loved. As their family grew, they faced a 

dilemma: Move, or move on to the next stage of both 

their family and their very special abode. 
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Custom Homes, tasked with both adding the much-needed 
top level children’s addition and fixing some “awkward and 
choppy flow issues” downstairs, says MacPhail. 

“When you walked in it was kind of funky,” the homeowner 
recalls, chuckling. “There was a room with two doors com-
ing and going, which we made smaller and added a hallway 
through the center of the house.” That opened up the space 
and gave a more logical connection to the living room, dining, 
kitchen, sunroom and media room. 

It also opened up endless possibilities for the homeown-

fter deciding that they couldn’t give up the prime 
location — what with their favorite haunts and 

hotspots within walking and biking distance 
— they turned to Liz MacPhail, interior de-

signer and owner of Liz MacPhail Interi-
ors, Austin. “The work was needed to 

solve the obvious issues in the house,” she says, “but it had to 
also respect the history, integrity and charm of a 1923 classic 
two bedroom/one bath.” 

The architect and build team was Ryan Weekly of Weekly 

A
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er’s favorite design element: “I wanted a white house with 
lots of color,” she says. “I love color. I wear color. And I felt 
it was one way to make our house unique.” The overarching 
concept for the house, adds MacPhail, “was black and white 
and wood.” Against that basic palette, even small doses of 
color make a big impact. 

The living room, with its Chesterfield sofa in green per-
formance velvet, is a perfect example of what MacPhail calls 
“color and pattern and fun.” The eye-catching sofa is accented 
by a striking abstract overhead by New York-based Michael 
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Hambouz from Twyla and a wool rug from Annie Selke Com-
panies® underneath. Blue swivel chairs from West Elm® com-
plete the welcoming sitting area.

They painted the original fireplace glossy black, used black 
and white tile at the hearth, and added a glass fire screen 
from CB2. The thrift store side table also got the black paint 
treatment and holds one of a pair of the homeowners’ white 
lamps, outfitted with custom shades in a playful pattern. 
Green candlesticks perched on the mantel are vintage pot-
tery from Africa. 

More color spills over into the adjacent sunroom, designed 
as a comfortable sunny spot for the parents to enjoy coffee 
and quiet conversation, or a favorite book or newspaper. The 
rattan settee was a Craigslist find, cleaned up, sealed, and now 
sporting a custom cushion in a vibrant St Frank textile. Leath-
er chair is from Four Hands, rug from Serena & Lily, and the 
wicker pouf is vintage. 

Also in the sunroom, a window vignette of Craigslist table 
bases topped by thick glass showcases ancient artifacts from 
Mexico, “straight out of a box of the homeowners’ collections 
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from their travels,” says MacPhail. The birdcage hanging over-
head is from the garage, with greenery added. “Probably the 
most fun part of this project was how much there was to pull 
from,” she adds. “We just helped them get everything out of 
boxes and put it all together.” Like the collection of masks 
in the entry and the timeworn mirror over the fireplace, un-
earthed from piles of art and accessories, some of which had 
never seen the light of day. 

The dining room color is on a smaller scale but no less ar-
resting. MacPhail found the dining table base — a vintage 
painted urn — on 1stdibs.com. Although it stretched the bud-
get a bit, the homeowner gave the go-ahead after one look with 
no regrets (“I had to have it,” she says). A 10-year-old loveseat 
got a bold blue leather makeover with contrast piping and new 
feet to raise it a few inches. The black ceiling adds a touch of 
drama to white walls, and in a quiet corner, a vintage dresser 
from grad school days is surrounded by a collection of aged 
pencil drawings and family oils in subdued hues. 

The kitchen continues the black and white scheme with 
a fresh coat of white paint on new and existing cabinetry, 
and high-contrast black knobs. A freestanding weathered 
hutch provides storage and gives a collected, vintage feel 
— scraped down, sealed and painted a bold Kelly green on 
the inside. Off the kitchen, a new, expanded mudroom was 

equipped for efficiency with a custom drop-zone space for 
bags, shoes and sports stuff in cabinets and cubbyholes. 
“When the mudroom was opened up to the kitchen,” says 
MacPhail, “we added a peninsula-style eat-in area.” Counter 
stools from Industry West have a custom faux leather seat 
cushion in Kelly green. 

The media room is a family favorite, a place for the fam-
ily to enjoy listening to — and making — music. Framed 
prints, posters and photographs serve as reminders of fun 
times, underneath the glow of a neon sign from blues haven 
Antone’s. “It’s a great piece of history and a beautiful Aus-
tin relic,” says the homeowner. For the occasional guest or 
sleepover, the comfy leather sofa bed from Article is made 
up with blankets and pillows from the wood and brass coffee 
table that doubles as storage.

The homeowners couldn’t be happier with the result of the 
project, says MacPhail. “This was a classic case of a house 
that didn’t have hallways and interior doors and access points 
in the right places.” Resolving these issues, especially in the 
case of older homes, “can make these houses work, and that is 
what saves them for another 100 years.” Sweet. u 

LIZ MACPHAIL INTERIORS
512-551-2985  |  www.lizmacphailinteriors.com
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NARI’s (The National Association of the Remodeling Industry) 
mission has always been to advance and promote the remodel-
ing industry’s professionalism with members who are commit-
ted to high standards, both ethically and 
while providing informed and knowl-
edgeable services for their clients.  So, 
as we navigate the challenges presented 
by COVID-19 and its impact on the re-
modeling industry, we will continue to 
provide our members with the resources 
and support to help them weather these 
unprecedented times so they can thrive 
in the recovery period and for years to 
come. It is now more important than 
ever to implement guidelines that will 
ensure safe working solutions for our 
members and their homeowner clients.

Here are just a few of the actions we 
are taking. These are common steps rec-
ommended by the CDC, state and local 
jurisdictions as of May 18, 2020, and we 
require each NARI chapter to obtain addi-
tional guidance from their state and local 
health departments.

• Screening the health of our employees and customers.
• Implementing teleworking, virtual meetings and staggered 
   shifts to support social distancing and reduce person-to-
   person interaction when possible.
• Using curbside delivery or pick-up services where practical.
• Providing personal protective equipment and encouraging 
   both employees and customers to use a mask.
• Maintaining the six-foot physical distancing requirements.
• Operating business at a reduced occupancy.
• Refraining from physical contact and sharing of tools.
• Providing disinfectant and sanitation products.
• Regularly disinfecting common areas and high-touch 
   surfaces.
• Making hand sanitizer, disinfecting wipes and soap readily 
   available for employees and customers.
While this list barely scratches the surface of our intent and 

response plan for providing safe working conditions, we want to 
ensure that we will continue to provide the same quality services 
so that our homeowners can live in the homes of their dreams. u

To find a professional remodeler in Austin or San Antonio, 
visit www.austinnari.org and www.remodelsanantonio.org.

NARI NATIONAL 
SAFE PRACTICE 

GUIDELINES

REMODELER’S ADVICE

ANGELA PARKS, 
Executive Director, 
NARI San Antonio

KAYVON LEATH,
Executive Director,

 Austin NARI

Ultra-Compact Surfaces employ an exclusive Sintered 

Particle Technology, a high tech process which represents an 

accelerated version of the metamorphic change that natural 

stone undergoes when subjected to high temperatures and 

pressure over thousands of years. The term “Ultra Compact 

Surface” is used to describe a completely new countertop 

surface that is made by putting the raw materials found in 

glass, porcelain, and quartz, under extreme heat and pres-

sure to create an almost indestructible material through a 

process of “Particle Sintering”. Brands that we fabricate and 

install include Sapienstone, Maxfine, Dekton and Neolith.

CALL US TODAY FOR MORE INFO. 

915 W. Howard Ln., Austin, TX 78753     512-834-8746

www.AlphaGraniteAustin.com

Ultra-Compact Surfaces
Premier Cert i f ied Fabricator of



ASSOCIATIONS

Austin NARI

www.austinnari.org

512-375-2601

NARI San Antonio

www.remodelsanantonio.org

210-826-7200

AUDIO/VISUAL

Bjorn’s

www.bjorns.com

210-828-3237

CUSTOM CABINETRY & DESIGN

KingWood Fine Cabinetry

www.kingwoodcabinets.com

830-990-0565

CUSTOM GLASS WORK

Wimberley Glassworks

www.wgw.com

512-393-3316

CUSTOM IRONWORK

Voss International Wrought Iron LLC.

www.vossinternationalwroughtiron.com

512-375-9064

FURNITURE & DESIGN

Mitchell Gold + Bob Williams

www.mgbwhome.com

512-676-4144

GRANITE, STONE & FLOORING

Alpha Granite & Tile

www.alphagraniteaustin.com

512-834-8746

HOME REMODELING

Boerne Kitchens and Baths

www.boernekitchensandbaths.com

830-446-1506

CG&S Design-Build

www.cgsdb.com

512-444-1580

RDR Remodeling and Construction

www.rdrremodeling.com

512-843-7719

INTERIOR DESIGN

Bella Villa Design

www.bellavillads.com

512-443-3200

JEI Design, Inc.

www.jeidesign.com

512-330-9179

KITCHEN & BATH

Empire Countertops

www.empirefab.com

Austin: 512-637-5240

San Antonio: 210-651-3281

Expressions Home Gallery

www.expressionshomegallery.com

Austin: 512-454-4526

San Antonio: 210-349-7878

Ferguson Bath, Kitchen & Lighting Gallery

www.fergusonshowrooms.com

Austin: 512-445-5140, 512-382-2032

San Antonio: 210-344-3013

Kohler Signature Store 

by FACETS of Austin

www.kohlersignaturestoreaustin.com

512-382-7939

LIGHTING

Lights Fantastic

www.lightsfantastic.com

512-452-9511

POOLS

Anthony Sylvan Pools

www.loveourpools.com

888-495-1537

WINDOW COVERINGS 

& AWNINGS

Austin Window Fashions

www.austinwindowfashions.com

512-836-3388

Austintatious Blinds and Shutters

www.austintatiousblinds.com

512-608-0302

Window Fashions of Texas

www.windowfashionsoftexas.com

210-979-8703

A D V E R T I S E R  I N D E X
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LOCAL SERVICE. EXPERT DESIGN.

Pirouette® with PowerView® Motorization

The PowerView® App and additional equipment
required for programmed operation.

12918 Shops Parkway, Suite 700
Bee Caves, TX 78738  |  512.608.0302

austintatiousblinds.com




